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OldOld healthfinderhealthfinder..govgov 
� Award-winning Federal Web site for consumers, developed in 1997 
by HHS together with other Federal agencies 

�  Links to carefully selected information and Web sites from over 
1,500 health-related organizations 



Redesigned SiteRedesigned Site 



Project GoalsProject Goals 

�� Create a standardized, easy to use, tailored andCreate a standardized, easy to use, tailored and 
motivational collection of information aboutmotivational collection of information about 
prevention that could be delivered throughprevention that could be delivered through anyany 
channelchannel 

�� ReinventReinvent www.healthfinder.govwww.healthfinder.gov 



Project RationaleProject Rationale 
�� More Americans are expected toMore Americans are expected to 

take responsibility for managingtake responsibility for managing 
their health.their health. 

�� Current online health informationCurrent online health information 
landscape creates as muchlandscape creates as much 
confusion as support.confusion as support. 

�� Searching returns a lot ofSearching returns a lot of 
irrelevant results.irrelevant results. 

�� Much of the health content on theMuch of the health content on the 
Internet is not focused onInternet is not focused on 
prevention.prevention. 



Gaps in Online PreventionGaps in Online Prevention 
InformationInformation 

��  Few collections of prevention informationFew collections of prevention information 
��  Few collections designed for persons withFew collections designed for persons with 

limited health literacy or to increase healthlimited health literacy or to increase health 
literacyliteracy 

��  No collections designed using bestNo collections designed using best 
practices and extensive consumer researchpractices and extensive consumer research 



Research Over 4 YearsResearch Over 4 Years 
–– Literature ReviewLiterature Review 
–– Descriptive ContentDescriptive Content 

AnalysisAnalysis 
–– Structured InterviewsStructured Interviews 
–– Mental Models ResearchMental Models Research 
–– Card Sort StudyCard Sort Study 
–– Prototype EvaluationPrototype Evaluation 

(Web(Web--based and inbased and in 
person)person) 

–– Usability StudiesUsability Studies 



Lessons Learned OverviewLessons Learned Overview 

��  You have to partnerYou have to partner 
��  Combine communication and usabilityCombine communication and usability 

principles and methodsprinciples and methods 
��  Information architecture is as important asInformation architecture is as important as 

the words themselvesthe words themselves 
��  PersonalizePersonalize 
��  Go where people areGo where people are 



Usability TestingUsability Testing 

What we LearnedWhat we Learned…… 



RecruitingRecruiting 
�� Can be difficult to recruit!Can be difficult to recruit! 

-- Community partnershipsCommunity partnerships 

�� People with limited health literacy arePeople with limited health literacy are 
more likely to:more likely to: 
–– Have only a high school diploma/equivalent orHave only a high school diploma/equivalent or 

lessless 
–– Live below the poverty thresholdLive below the poverty threshold 
–– Be uninsured or have public insuranceBe uninsured or have public insurance 
–– Not use the Internet for health informationNot use the Internet for health information 



Going Beyond Traditional UsabilityGoing Beyond Traditional Usability 

��  How would you talk about this informationHow would you talk about this information 
with a friend?with a friend? (relevance)(relevance) 

��  Does the information on this page inspireDoes the information on this page inspire 
you to take action? If so, what actionyou to take action? If so, what action 
would you take?would you take? (actionable, engaging)(actionable, engaging) 

��  How confident are you that you can take aHow confident are you that you can take a 
step in the next month to eat healthier?step in the next month to eat healthier? 
(self efficacy)(self efficacy) 



Organizing ContentOrganizing Content 

What we LearnedWhat we Learned…… 



Audience Segments Based onAudience Segments Based on 
User MotivationsUser Motivations 

Users shift frequently between segments.Users shift frequently between segments. 

““I want information about a topic.I want information about a topic.”” 

““ShouldShould II be concerned?be concerned?”” 

““I want to do something.I want to do something.”” 



Formula: Basics, Benefits, ActionFormula: Basics, Benefits, Action 



DesignDesign 

What we LearnedWhat we Learned…… 



Home Page DesignHome Page Design 



Easier to Scan Search ResultsEasier to Scan Search Results 



PersonalizationPersonalization 

What we LearnedWhat we Learned…… 



mymy healthfinderhealthfinder 



mymy healthfinderhealthfinder Results: U.S. PreventiveResults: U.S. Preventive 
Services Taskforce RecommendationsServices Taskforce Recommendations 



Go Where People AreGo Where People Are 

What we LearnedWhat we Learned…… 



Community Health CentersCommunity Health Centers 

Multiple Outlets:Multiple Outlets: 
��  Electronic Medical RecordElectronic Medical Record 
��  PostersPosters 
��  Conversation ScriptsConversation Scripts 
��  Small Step RxSmall Step Rx 



Other ContextsOther Contexts 

��  LibrariesLibraries 
��  WorksitesWorksites 
��  Health Insurance ProvidersHealth Insurance Providers 
��  Adult Learning CentersAdult Learning Centers 
��  Widgets and SocialWidgets and Social 

Networking SitesNetworking Sites 



Thank You! 

Sandy Hilfiker 
sandraw.hilfiker@hhs.gov 

240-453-8268 


