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Issues unigue to HPV vaccination

« Communication’s role in
— adoption of HPV vaccine
— translation into public health advancement

e Limited health care provider guidelines for
effective communication

 |dentifying an effective video intervention
— Cost effective
— Efficient dissemination via UHS
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NARRATIVE COMMUNICATION MODEL
FOR HEALTH PROMOTION

e[nformation campaigns have failed to impact
adolescent behavior

*Narrative forms of communication
eReduce counterarguments/minimize reactance
*mplicit format more able to reach adolescents
e|dentification with peers increases self-risk

*HPV vaccine acceptability
L ess related to HPV knowledge and disease severity
*Related to normative beliefs and self-risk
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Tri-Phase Study

e Phase | — qualitative, interviews with college-
aged women:

— identify factors that lead to use and non-use of
the HPV vaccine

e Phase |l — 4 focus groups to:
— validate themes, expert & lay panel review
— get reactions to pilot videos

e Phase lll — randomized clinical controlled trial

— outcomes are vaccine intentions, vaccination
behavior, & information seeking
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